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Campaign Manager
f b= =
As the Campaign Manager, it will be 3ourjob to oversee a lot of the work that is done. This does

not mean that you donot do any of it gourselt; you will Probab[g end up doing at least as much, if
not more woric, than your other group members. Your tasks include:

*  Before your group can begin working on the commercial, you must be the leader in
heiping brainstorm and discuss Possibilities for ports of call, background images, props,
etc.

*  Youwill be the scribe for the Brainstorming Worksheet, taking notes for your Commercial
director who can use this to finalize the scriPtj as well as making sure you find 3 Ports for
your commercial.

*  You will l’lClP each member otgour group with their assigneo tasks. You will helP the
Commercial Director with ideas, writing the scriPt, overseeing tilming, etc., for the
commercial; you will t‘nelp the Jingie manager with tinding sounds, costumes, props, etc.
for your commercial; you will t‘nelp the Graphic Designer with locating images for the
bacicgrou nd slides, creating the text for the commercial, etc.

*  You will make sure each member oi:gour group is on task bg being helptui, not bossg.

*  You will be the communicator between your group and Ms. Reeder. Ask her questions
your group has. Let her know of any Problems your group is i’iaving.

* DBea Probiem solver and a deiegator.

* Youarein ci'iarge of looking over the FCA’s and Requirements and making sure your

Project has met all of the above.

Commercial Director

You are in ci'iarge of &irectirig the commercial. You need to have a creative eye for Pertormar\ce
and what things will Persuade your audience to want to go on your triP from watci'iinggour
commercial. You've gotto inform the Public about this vacation bg stuciging what ttiings work
(think about todag’s commercials: do theg make it look like everyone does it [bandwagon], do
theg show how well somethirig works [testimonials], do t|'ie5 use humor, etc.) Your tasks include:

*  Youdo not come up with the commercial on your own. Your group members i’ieip you
to think of the ideas, what you will say, do, etc. But you need to fine tune the

commercial.



e Youneed to type up the scriPt for each of your group members. (ge’c their help in
writing it, but you are the one who puts it down on Paper).

s Getthemto Practice the commercial. Rehearse the skit to make sure it is effective.
Make sure everyone is Prepared for your sales Pitch. Call your group members the
night before to make sure everyone remembers their materials.

*  Make sure you have costumes, props, music, whatever you need to make your
commercial a success.

e Consultthe CamPaign Manager for help
ng;lc/Props Director

As the nglc Director, it will be gourJob to make sure that the musm/soun& effects are

CF‘FCCthC[H Persuaswe ancl hCIP to enhance HOUF commeroa[. You Wl” also bC n charge OF

Providing necessary props and cos’cuming for your commercial. This will require outside Planning,
so think ahead! Your tasks include:

You must work with your group members to come up with a persuasive catch
Plﬂrase/slogan that will convince the.juclges that your cruise is the best and this should be
featured in the commercial.

You will need to use their ideas to contribute to where your catch Pl’lase/slogan will be
put in your commercial.

You are in cl’aarge of Finding any sound effects (music, etc.) that your group might need in
order to best Persuacle your audience (Garagc Band is your best bet — tl’meg are free
sounds and you don’t need Permission from the artist to use them!)

You are in cl’aarge of Providing any props, costuming, etc. that will be used in your
commercial (think sunglasses, Hawaiian shirts, togas??7?, etc!)

You are also in charge of any voiceovers that will need to be done and making sure these
are recorded duringgour Filming session.

Coordinate with the Commercial Director, Graplﬁic Designer, and CamPaign Manager so

that your ideas coordinate.

Graplﬁlc Dcsnzncr

As ’che Gra I’HC Desi ner, you are in char c O1C t]’lC a carance ancl CClltlﬂ OF our commercual
P ghen y S PP Zory

This should be the person that feels the most comfortable with iMovie because you will be domg

the editing of the actual commercial on your comPuter. You've got to make sure that your

commercial is aPPealing (think the five senses) and that you use enough graphic elements to get

the attention of your audience without over&oing it. You need to be creative and artistic skills are

a PIUS‘ Your tasks iﬂClUClC:

Creating the text that will be overlaid in your commercial (includinggroup names on the

credits at the end!)



Editing & actua”g Put’cing togcther your commercial in iMovie — you should be the expert
of the group on the features of iMovie, incluc[inggreen screen, voiceovers, sound cliPs,
etc.

Make sure evergtlﬂing in the campaign is neat and P]easing to the eye — think about using
transitions, text overlags, intro screens, etc.

Consult the CamPaign manager for help.



