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2 Cruise Commercial Projcct
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Summaryz Your assigncd team will be acting as travel agents to Promotc your unicluc Cruise (ti‘nat you will be
namingl) and their tour of the Mediterranean that follows ti'lejoumcg of our hero Odgsscus and his voyage
back home to Ithaca. You will need to create a §O—scconcl commercial (minimum) to 1:30 (maximum) using
iMovie to advertise your tour and describe the major Ports/Points of interest you will be visiting alonggour
way. You will use information from our rcacling of Books 9 and 12 of The Odgsscg] in class, as well as
information that you will gain from research (starting on Ms. Reeder’s Moodle!) about the other books of the
cPic that we did not read but that you will want to include in your sales Pitch.

Because of our discussions on The Ocigdsscg,’y, I know that you are
rcacig to take on this assignment. You will learn the basic functions of
iMovie, how to utilize a green screen to put HoursciF on location, and
how to accomPlislﬂ voiceovers and adding text to a movie to com[:)ictc
your commerdial. You will use your brainstorming ciags to write your
scriPt, then you will be assignccl toa “i:ilming” time in the rccording
studio in Room %05 on either Thursclag or Fridag. All your Fiiming must
be accomP]isi‘iccl duringgour assigncd time, so PLAN AHEAD!

Pu rpose: The purpose of this assignment is to demonstrate
Persuasion skills and uncicrstanding of The Odidsscg through
idcntii:ging the imPortancc of meijor events in the c[:)ic, as well as
utilizing tcci’moiogg to demonstrate Pcrsuasivc abilities. Your
commercial should make your audience want to go on your ’criP, but

rcmcm}:)cr — a sense OF humor is aiwags a PlUS ©.

Writer’s Role: Members oigour group will each take on a sPcciicic
role of cxPcrtise. You will receive a gracic for your individual
contributionj aswell as a gradc on the final Product Presentcci by the group. You should assign one of the
io”owing roles to each oi:gour group members. See my Moodle for a cicscriPtion of each role BEFORE you

assign roles in your grou[:)sl



Write QOUF gI'OUP members hCI‘C:

CamPaign Manager

Commercial Director

Jing]e Director

GraPhic Designcr

Your commercial will be due on: and you will be Prescnting

your commercial to the class.
Audience: Your fellow classmates, who will watch your movie in class and vote on the most Persuasivc video.

Form: All students will use iMovie to create their Project and turn it in on Moodle, and gina”g present the

Projcct to the rest of the class on Prcsentation day.

Requirements:
. Descri[:)tion of the Beginning and Encling Destinations
o  You must bcgin in Troy and end in Ithaca
o These are noincluded in your? Points of interest!
e 3 Additional Ports/Points of Interest from The Oclgsscgd

o You must choose % additional Ports:

»  One must be the Land of the CHCIOPS, one must be from outside rescarch, and you
choose the third.

o Youmay use more Placcs hcyou choose.

o You should promote cach of these P]aces with a short clcscri[:)tion of ecachin onlg the most
g]owing of terms ® Remember, you want them to goon this voyage, despitc the I’aarclsl’aips
faced bg Odgsseusl

e A map of the ports of call you will be visiting on your cruise, incluc(ing the bcginning and enc{ing
destinations of Troy and Ithaca.
. Descri[:)tion of the Cruise

o Uniquc Name of Cruise Line (come up with bg the groul:))

o Lcngth of cruise

o Pricing information and who/w]'lerc to call to book the cruise

e Afinal credits screen with all group members AND a citation (using E359 Bib!) for where you got all
images and information.
Focus Correction Areas with Points:

1. FCA 1. THREE Ports/Points of interest that your cruise will be stoPPing at on your triP must be
featured (visualized) in your commercial and discussed in Positive, glowing terms, whg you would
want to visit these Places using information from the cPic. You may use more than 3 Ports. (60
points)

a. ONE of these Ports MUST be the Land of the Cgclol:)s.



b. ONE of these ports MUST be from a book that we did NOT stuc[g in class and is instead
found througlﬂ research.
c. Youmust show a map of all the stol:)s that you will make in your commercial.

2. FCA2:A clescri[:)tion of the cruise cxpcriencc must be cIePictecl in the commercial, incluclinga
uniclue name for the cruise, Pricir\g and contact information, a clcscription of the beginning and
ending clcstinations, and the !cngth your cruise will last. 25 Points)

3. FCA 3% The commercial should be no less than 30 seconds and no more than I minute and 30
seconds long, must show ALL group members in the commercial, and must utilize the iMovie

features of green screen overlag, text screens, voiceover, transitions, and timing. (40 Points)

Procedure:
4 Brainstorming ~ done bg your group in class on Tucsclag, 10/12

o Step I: Use the {:o”owing websites to research the rest of The O&gsscg that we didn’t read in

class. You are going to need to know this because at least ONE of your destinations has to

betoa Place we did NOT read about in class.
1. MaP of the Placcs that Odgsscus ventured with dcscri[:)tions of each Placc.
httP://librarq.t]'linl(c!uest‘org;/l9500/data/Odusseu/vouag;el.Iﬁtm
2. Brief clcscription of every book of The Odgsscg with illustrations.
httP://www.muthweb.com/odusseu/inc{ex.html
5. Map that could be saved and edited, a]ong with some Possib]e Picturcs.

httP://www.irasov.com/oclqsseu maP.htm
4. Lots of resources here, inclucling the Gods featured, Places visited, etc.
httP://naclabs.tripoc[.com/o&usseu/

o Step 2. Fill out the “Brainstorming Worksheet” with your group to finalize some basic details

about your commercial.
o Step B Assign tasks for each member to come to class with for tomorrow
4 Script Writing — done in class on Wedncsdag, 10/13
v Filming/Planning/Ecliting — done in class on Thursclag - l‘"‘ridag, 10/14-10/15
v Final Production — All ecliting finished up on Monclag, 10/18

This assignment will be Prcsentecl on Tu ES DAY, ] 0/19/201 O ! I 1 !

= All commercials should be uploaded to Moodle before class on Tuesday or it will be considered late.




